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“NEW YORK NOTES. 


Items of Interest to the Ad- 
vertising Fraternity. 


NEw YORK, Sept. I, 1893. 
USINESS has been extremely dull 
iB and collections have been very 
slow, but there has been a slight- 
ly favorable change during the past 
ten days. 

Street & Smith say that they spend 
$100,000 a year in advertising New York 
Weekly. 

Mr. E. C. Vick is over in Philadel- 
phia handling the advertising end of 
Blue and Gray. 

Mr. EK. D. Matthews is advertising 
manager of Art /nterchange. He was 
formerly with Vick’s Magazine. 

Mr. W. H. Bradshaw, who is offering 
cheap novels to publishers for use as 
premiums, is doing so as agent for 
Geo. Munro’s Sons. 

The agencies report business is pick- 
ing up a little; collections are still 


quite slow. 


The Cady Publishing Co., owned by 
C. C. Morrison, Huntington, L. L, 
New York, needs looking after. Its 
two publications have suspended pub- 
lication. Those who gave the concern 
credit for advertising cannot collect, 
and persons who send remittances for 
subscriptions with premiums get noth- 
ing in return. The postoffice authori- 
ties will look into the matter. 

A new medium for the cure of lean- 


ness is being placed on the market and 
advertised by A. J. & W. Ditman, Astor 


House. It is called “Thinacura.” The 
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business is being placed by Dauchy 
& Co. 

The Journal Advertising Agency of 
14 Platt street, is placing business for 
Benson’s Plasters. 

Mr. John A. Dillon is no longer ad- 
vertising manager of the New York 
World, having been peremptorily re- 
moved by Mr. Pulitzer. 

Mr. N. Heckman, of 257 W. Forty- 
Second street, conducts a small adver- 
tising agency, his business being prin- 
cipally that of placing “want” ads. in 
metropolitan dailies. 

Henry Abbott & Co., the Maiden 
ane jewelers, have failed. The con- 
cern has advertised quite extensively 
during the past few years. 


The N. Y. Custom House M. B. Asso- 
ciation is to issue a publication called 
Port of New York, and some of the 
importers are quietly kicking because 
they say they have been coerced to ad- 
vertise and subscribe for fear that cer- 
ain customs officials may annoy them 
if they refused. 


Postoffice inspectors have again ar- 
rested Daniel F. Beatty, of Washington, 
N. J., the latest complainant being N. 
S. Sawyer, of Feldville, Vt., who claims 
that he paid fifty dollars for an organ 
that was not worth the freight charges, 

The Ale and Beef Co. is in the hands 
of a sheriff, being under several at- 
tachments. It is said that Mr. H. H, 
Warner was financially interested in 
the concern, although there is no evi- 
dence to that effect. As the venture 
was alosing one from the start it is 
not probable that the business will be 
continued. "A MAN INSIDE. 
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CHICAGO AND THE WEST. 
Notes of Interest to Publishers 
and Advertisers. 


CHICAGO, Sept. I,. 1893. 

HE World’s Fair is not such a 
ab howling success as might have 
been expected a year or two ago. 

The stringency of the money market 
probably has much to do with the 
trouble. Perhaps matters will be bet- 
ter this month and next because the 
Fair people are expecting the grangers. 
Business has been remarkably bad, 
advertising circles are no .exception. 
The prospects are that the recovery 
will be slow and that publishers, adver- 
tising agents and advertisers will not 
accumulate any wealth before next 


. year. 


A clothing store on Clark street has 
caused quite a sensation by the follow- 
ing sign: 


PANTS DOWN. 


PANTS WAY DOWN. 


Here in Chicago we have an “ attor- 
ney at advertising.” He is a young 
fellow with a surplus of nerve and self- 
conceit. He says that the title is not 
original with him, but he gets it from a 
crank in Boston. 

The Correspondence School of Law, 
Reaper Block, Chicago, does not bear a 
very enviable reputation with pub- 
lishers, many claims against the insti- 
tution being uncollectable. 

The W. J. Scott Advertising Agency, 
of St. Paul, appears to be in a bad 
light with many publishers. 

The Derby Cycle Co., of this city is 
in the hands of an assignee. 

Mr. W. D. St. Clair is colonizing a 
winter resort in the woods of Louis- 
jana. 

Advertising solicitors claim that they 
are having hard luck at present. 

The Elgin Watch Co. has been ac- 
cused by the National Jeweler’s Asso- 
ciation of advertising, the publication 
which was used being the Salvation 
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Army War Cry. It is alleged that in 
several towns the Army sang songs 
which embraced sentiments regarding 
both Elgin watches and salvation. 
Wisconsin Agriculturist, of Racine, 
still maintains an even circulation of 
about 32,000 copies per issue. Mr. 
Simonson is an able advertising man- 


. ager. 


The prospects of the 7imes are much 
better than they were before Carter 
Harrison’s election as Mayor. 

Advertising of Admiral Cigarettes. 
has been begun in Chicago, and the 
city is being papered in great shape. 

In order to increase its “‘ want” pat- 
ronage the Herald is giving away 
passes to amusement attractions. 

Dr. Price’s Baking Powder is promi- 
nently advertised on some of the walls, 

The Buffalo Bill show has been very 
successful because it has been so 
heavily advertised. 

The Chicago ews has added an ad \_ 
vertising expert to its business staff, 
whose services are offered gratuitously 
to patrons. 

Washburn & Barrett, of Boston, have 
been seeing the fair. 

A MAN OUTSIDE. 


Fact and Opinion. 


R. P. Roberts is now with the J. L. 


Stack & Co. Agency. 


The Potomac Novelty Co., of Wash- 
ington, has “‘ gone up.” 

Considerable school ‘advertising is 
being done at present. 


The Ohio Thresher and Engine Co., 
of Upper Sandusky, has failed. 


The Beefmalt Co., of Boston, is send- 
ing orders for advertising to numerous. 
publishers. 

J. L. Stack & Co., St. Paul, suffered a 
loss by the failure of the bank in which 
they carried an account. 

Mr. Stanley Day may bea crank, but 
he has got a list of constituents that 
any agent may well be proud of. 

The Harriet Hubbard Ayer advertis- 
ing is in charge of Miss EK. A. Murdoch, 
of 305 Fifth avenue, New York City. 

The M.I.S. T. Co., of Syracuse, N. 
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Y., appear to be in a misty condition, if 
reports of numerous publishers are to 
be credited. 

Mr. C. E. Lintweiler, of 84 West 
Main street, Rochester, N. Y., has re- 
cently started in business as an adver- 
tising agent. 

Bates & Harris, of Boston, are using 
quite a number of publications for ad- 
vertising their condensed milk prepa- 
ration, and expect to increase their in- 
vestment soon. 

Mr. Colver Gordon, of Hoods Sarsa- 
parilla, is in London looking over the 
English market with the idea of decid- 
ing as to the feasibility of extending 
advertising through England. 


N. W, Ayer & Son and Stack & Co. 
are working publications for all they 
are worth, to get reading notices insert- 
ed gratuitously for their patrons, Most 
publishers are willing to grant the 
concessions. 

It is said that the publishers of 
Home Magazine, who were in a bad 
way, financially, last spring, are “ pull- 
ing out of the woods” in pretty good 
shape. Quite a number of their notes 
are in the hands of other publishers. 


Lawyers and doctors are not sup- 
posed to advertise beyond the mere an- 
nouncement of their professions and 
the location of their offices. This curi- 
ous advertisement appears in Hubbell’s 
Legal Directory for 1893: ‘James L. 
Brown, attorney, Oklahoma City, Okla- 
homa. Twenty-five years experience. 
Collected thousands of dollars and 
never failed to remit within forty-eight 

hours. Never drink or gamble. Plenty 
of property to pay all liabilities. In- 
solvencies and transfers to defraud 
creditors a specialty.” 


Boyce’s List of Big Weeklies. 


We are in receipt of a very interest- 


ing pamphlet from W. D. Boyce, the . 


Chicago publisher, covering facts re- 
_ garding his publications, the Saturday 
Blade, Ledger and World. Its name, 
“Proof and Results” is a good name, 
for it contains positive, indisputable 


+ 


13r- 


proof of the circulation of these pa- - 
pers, in way of fac simile postoffie re- - 
ceipts, but adds any other evidence re- - 
quired will be furnished. The total.‘ 
amount of postage paid on the three - 
papers for the first seventeen weeks of 
the year amounted to $9,423.49, an 
average of $554.32 per week, showing 
also a total circulation in same time of 
9,248,871 copies, an average of 543,463 
per week. These papers weigh 120 
pounds to the 1,000 copies, and at one 
cent per pound it can be easily noticed. 
figures given are correct. Only eighty: 
five per cent. of the circulation is. 
through the mails, so it will be seen 
advertisers get fifteen per cent. more. 
through other channels of distribution... 
Mr. Boyce contracted to prove 500,000. 
copies weekly. He overreaches that. 
figure 43,463 with mail circulation, 
above. 

For each of the seventeen weeks. 


_ named Mr. Boyce next brings out evi-- 
“dence of the pulling qualities of the- 
‘papers in the form of copies of letters. 


received from prominent advertisers. 
who use his columns and speak very 
plainly as to their worth. It will do 
you good to read these letters, for if~ 
not now using the papers they cannot. 
help but to induce you to do so and re- 
turns, such as you want will be the- 
result. 

The rates are $1.25 per line in the- 
Saturday Blade, 65 cents in the Ledger, 
and 4o cents in the World, or the three 
for $2.00 per line; and any advertise- 
ment can be discontinued at any time 
at pro rata rate. Space can be se- 
cured direct or through any responsible. 
agency. 


About Frank Harrison. 


Mr. Frank Harrison, of Boston, re-- 
cently started a monthly publication. 
which he calls /rank Harrison’s Maga- 
zime. It is conspicuous on account of” 
the fact that it is different from other- 
publications. On account of its de~ 
cided originality it is very successful. 

Mr. Harrison is a genius. His brains, 
is teeming with ideas. He knows some-- 
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thing about this world. At an early re, Mr. A. D. Hosterman. 
age he was private secretary of Ja oY nia 

«Gould. His natural tendency, how- », 
‘ever, has always been to associate with | senting a picture of one of the best 


ypublishers. He has done splendid we known and most enterprising news- ~ 
in days gone by, for several promine aper publishers and managers of the { 


e take pleasure this month in pre- 


~moved to Massachusetts a few years a Springfield, er Within the past five 
-and started a school of stenography ars Mr. Hosterman has organized a 
-and typewriting, and has sent many \ syndicate of newspapers generally rec- 
‘pupils to advantageous positions. He ognized as leaders of their respective } | 
-started two publications devoted to Ypclasses, and has accomplished wh 
:stenography, and they have a world jmost men would have regarded as im~y 
wide circulation. His new publication, > ~y 
- which is devoted to the interest of the .~ 
entire family, will probably make him | ¥ 
‘famous. Even hard times do not inter 
fere with its increasing oinenlablionk 
“The advertising department is handled 
by Mr. L. N. Cushman, of Boston. 


It Looks Fishy. 


.and Novelty Co., Battle Creek, Mich. 
The request is to print an advertise- 
ment “tf.” When a publishers writes 
to the concern for references he gets a 
- sheet of paper upon which is printed 
the following: 


We take pleasure in handing you a state- 
-<ment of our financial condition: 


> Investments, exceeding ...............c0ccsccceee $10,000 

Real estate, exceeding....................cceccese 50,000 esas ie 2 

“Bills receivable, exceeding................00+ . 6,000 possibilities. Mr. Hosterman is more- 
Liabilities, not exceeding ie A Po eS goo 


over one of the youngest of the prom- 
inent publishers and is recognized as a 
hard working, energetic organizer. 

The various publishing companies, 
of which he is the head and chief mov- 
ing spirit, are among tuose recognized 
as progressive, enterprising, prominent 
and signally successful. 

Mr. Hosterman is the president and 
general manager of the Hosterman Pub- 
lishing Company, of Springfield, Ohio, 
which company controls and publishes 
the Daily Republic-Times, the largest, 
oldest and best daily in Springfield—a 
city of about 40,0co inhabitants. The 

Theory. Republic-Times has a wide circulation 

— throughout the congressional district, 

An exchange says: ‘‘ Those who ad- also being the recognized official Re- 
-yertise best and most, feel the hard publican organ for Springfield, Clark 
times least.” county, and the congressional district. 


From this it would appear that the 
concern is in a highly prosperous con- 
dition, but inquiry fails to reveal that 
the company is being taxed, and it is 
-yquite difficult to locate the manage- 
ment of the concern. 

It appears that the proprietors are 
Victor Squires and Lester Payne. The 
latter has been identified with several 
enterprises wherein publishers have 
‘been fooled out of space. The “ finan- 
~Cial statement” is so palpably a fake 
that it will have a tendency to warn 

~xather than to convince publishers, 


\ 
j 
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The Repudblic-Times is moreover, the 
only daily in Springfield or that section 
of Ohio requiring a perfecting press 
and owns the exclusive Associated and 
United press telegraph franchises. The 
weekly is issued under the title of the 
Weekly Republic. Established in 1817, 
it is one of the oldest papers in the 
west and has a circulation and influ- 
ence reaching far and wide. 

The Hosterman Publishing Company 
also issues Womankind, whichis acom- 
paratively recent consolidation of Wo- 
man’s News, of Indianapolis, and Wo- 
man and Home of New York, Ameri- 
can Home of St Paul, Minn., and the 
Woman's Recorder, of Toledo, Ohio, 
the last two having been purchased in 
July last. 

It is edited by Mrs. Elizabeth Cherry 
Haire aud a special corps of the best 
lady writers in the country. Every line 
in it is original matter. Womankind 
is one of the great journals of its class 
in the United States—a bright, clean 
monthly, fit to readin any home. Itis 
a beauty in its wealth of helpful talk 
to the maiden or the housewife in 
their daily walk. Typographically Wo- 
mankind is one of the handsomest pro- 
ductions of the American press, and we 
are not surprised to hear that its cireu- 
lation exceeds 45,000 copies per issue. 

It has a rapidly increasing circula- 
tion and occupies a unique field of its 
own. Itis intented for the home, is 
handsomely printed, illustrated, and 
rapidly moving forward as a leading 
publication of its class as well as rank- 
ing as one of the largest circulated wo- 
men’s publications in the United States. 


Besides the above named papers the 
Hostermen Publishing Company con- 
ducts a very large general printing es- 
tablishment, having one of the best 
equipped offices and finest plants in 
the West. 

A fine new publishing building has 
just been completed, and the plant has 
just been moved intoit. The building 
is complete in every particular, five 
‘stories high, with all modern conve- 
nience for printing and publishing the 
immense editions issued by the Hoster- 


Pe 


man Publishing Co. on their various 
publications. 
Mr. Hosterman is also president and. 


general manager of the American Far- 
mer Company, of Springfield, O., which 
publishes the American Farmer and. 
Farm News. This publication has a 
national reputation and circulation, 
and claims to have more actual paid-in- 
advance circulation than any other 
monthly agricultural paper published,. 
proving an average issue of about I55,- 

000 copies. Every line is original and\ 
paid matter from the leading writers. 
among the agriculturists of the United: 
States. The rates are most reasonable.. 
The publishers prove their circulatiom: 
every month. Postoffice  receipts,. 
printed mailing lists showing sub-- 
scribers’ names and dates to which they~ 
are paid, and personal affidavit, give- 
purchaser of space absolute guarantee- 
of getting what is paid for. Mr. R. L.. 
Watkins can and does bear witness to- 
the fact that their customers find it. 
pays to use these publications. Solon, 
lL. Goode, well known to advertisers, is- 
advertising manager of above papers,. 
and Col. Geo. S. Beck is in charge of the 
Eastern business and advertising office, . 
at No. 193 World Building, New York. 


Mr. Hosterman is also president of” 
the Richmond Publishiag Company, of. 
Richmond, Ind., publishers of the daily: 
and weekly J7elegram, the leading and! 
best papers of that enterprising city, 
and gives direct personal attention to 
these publications, spending a day each. 
week in Richmond. Mr Hosterman is.- 
also a large stockholder and one of the- 
directors in the Transcript Company,. 
of Peoria, Ill., publishers of the daily, 
Sunday and weekly 7vranscript, which» 
are among the best known publications. 
in the West. This business is directly” 
in charge of Mr. John N. Garver. The- 
combination organized by Mr. Hoster-- 
man is a very strong one, the publica-- 
tions all being first class, published im 
three of the very best cities in the West. 

Mr. Hosterman was born April 12, 
1860, at Strattonsville, Pa., and is there- 
fore thirty-three years of age. His par= 
ents moved to Springfield, O., when the: 
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subject of this sketch was about one 
year of age, where they have since resid- 
ed. Mr, Hosterman began his news- 
paper career when only twelve years 
old. His first regular reportorial work 
‘was done when fifteen years of age, on 
the Daily Republic, the paper he now 
publishes and controls. During his 
‘collegiate course, he served as reporter 
‘during his summer vacations and the 
yea: before his graduation was city edi- 
‘tor of the Weekly Transcript of Spring- 
field. O, and upon completion of his 
-college course, became managing editor 
‘for this paper. Subsequently he be- 
“came connected with the publishing 
thouse of Mast, Crowell & Kirkpatrick, 
-doing a line of literary work compiling 
for them a book entitled ‘‘ Noble and 
“Heroic Deeds of Men and Women,” and 
‘upon the death of President Garfield, 
writing for the same house an original 
biography entitled, “Life and Deeds of 
James A, Garfield.” 


In the fall of 1882, Mr. Hosterman ac- 
-cepted an editorial position in San 
Francisco, subsequently went to Santa 
“Barbara, Cal., to edit the Datly Press 
cand while there started the Dazly Jnde- 
pendent. Upon returning east, Mr. 
-Hosterman became city editor of the 
Daily Republican at Emporia, Kan., 
and when the Sioux City Printing Com- 
“pany was organized at Sioux City, Ia, 
became secretary of that company and 
nominal manager. In the spring of 
1888, Mr. Hosterman organized at Lin- 
coln, Neb., the Lincoln Newspaper Un- 
ion, which business was subsequently 
sold to the Western Newspaper Union, 
and Mr. H. was transferred to Omaha, 
Neb., the central office of that corpora- 
tion, as local manager. 


In September, 1888, Mr. Hosterman 
purchased both the Daily Republic and 
Daily Times, of Springfield, O., his old 
-home, consolidating the two. papers. 
“The business for several years was con- 
ducted under the name of A. D. Hoster- 
man & Co., but growing constantly as 
-it did from the start. it was finally in- 
-corporated under the name of The Hos- 

.terman Publishing Company. 
Mr. Hosterman has around him a 


staff of energetic and experienced men, 
heads of various departments, who are 
loyal in their efforts and make it 
possible for the success to attend the 
various efforts put forth that have been 
noted. 


A SWINDLING SCHEME. 


Publishers, Advertisers, Agen- 
cies and Subscribers 
Taken In. 


Two publications, Household Com- 
panion and Home Cheer, have had an 
unsavory reputation for quite a while. 
When Rideout published them as the 
* Giant Two” a circulation of 500,000 
was claimed, and advertisers paid their 
bills on that basis, but as a matter of 
fact only a small fraction of this 
amount of papers was really printed. 
When advertisers begun to “take a 
tumble,” the publication of these two 
fake sheets was turned over to Kenton 
Smith, who continued the business. 
Smith, it is said, was only a figurehead, 
and it has since transpired that he is a 
thief. After Mr. Smith skipped from 
New York, the publications came into 
the hands of one Morrison, doing busi- 
ness as Cady Publishing Co., at Hun- 
tington, L.I., N. Y. The new aggre- 
gation started in with great gusto, and 
Morrison’s wiley ways succeeded in 
getting considerable credit from adver- 
tising agencies and publishers. 

The hoodwinking of advertisers 
was continued. Faked postal claims 
were sent out from Huntington and 
money was collected on the strength 


thereof. 


People who auswered advertisements 
of Cady Publishing Co. got nothing in 
return. 

The kickers are a legion. 

Morrison and the Cady outfit are out 
of sight, but mail matter addressed to 
them is not returned to the senders. 
There is a ‘‘rat in the meal” some- 
where. It is said that Morrison has 
claimed to have “stood in” with the 
postoffice inspectors at New York and 


| 
| 
; 
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had quietly boasted that he was in for 
a big game. 

At all events, a good sized sum has 
been scooped, and publishers, agents 
and subscribers do not seem to be able 
to help themselves. 

The postoffice department laws re- 
garding such palpable swindling are 
very severe, but the Cady gang prob- 
ably do not lose any sleep on that 
account. 


Insolent Advertising Manager. 


The advertising manager of one of 
the big New York fashion publications 
(which is devoted principally to boom- 
ing the business of the publishers) re- 
cently declined an order for an advertise- 
ment wherein thirty-two pieces of music; 
sheet size and three months’ subscrip- 
tion to a paper were offered for ten 
cents. When asked why the order was 
declined, the wise advertising manager 
asserted that to furnish so much for 
ten cents was an impossibility. As a 
matter of fact the advertiser is able 
to meet every requirement of the ad- 
vertisement and get a profit. 

The advertising man of this big N. Y. 
fashion journal belongs to the “ swelled 
head’”’ species, who imagine that in ac- 
cepting an advertising order a great 
favor is being bestowed. It is mot at all 
unlikely that when Uncle Sam wakes 
up and denies this publication mail 
privileges, at second class rate, that the 
advertising man in question may have 
to get up and hustle, whereby he will 
get some of the conceit knocked out 
of him. 


Cameron’s Assets. 


_ 


Claims against the estate of Colin C. 
Cameron, the Boston advertising 


ADVERTIZE 


Judiciouzly, Enterprizingly, Syztematically, 
Courageouzly, Perzistently, and alwayz in 
Vick’z Magazine. Orderz received through 
Watkinz or any other first class Advertizing 
Agenzy. 
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agent, who failed last year, amount to 
$17,000. The assignee has collected 
$3,500 cash and expects more from 
several notes receivable. From this it 
would appear that creditors will get 
about twenty-five cents on the dollar. 


Publishers’ Get Nothing. 


The liabilities of the defunct Willard 
Remedy Co., of School St., Boston, are 
$3,450, and there are no assets whatever 
Litchfield, the proprietor has a way of 
getting credit without giving anything 
in return. Publishers should keep 
their eyes open for small remedial con- 
cerns that have no ratings. There are 
hundreds of them in this country which 
get all the space possible without pay- 
ing therefor. 


SPECIAL NOTICES. 


Advertisements inserted under this heading at 20c per 
agate line, each insertion. 


pease CALL, Quincy, Illinois. 


RITE for rates of THE UNION GOSPEL NEWS, 
Cleveland, Ohio. 


Lines $1. 1 in. $3,50. 50,000 copies, proven. 
Woman’s Work, Athens, Ga, 


EXAS FARM AND RANCH, Dallas, Texas, 
Chicago Office, 215 Dearborn Street. 


ISCONSIN AGRICULTURIST, Racine 
Wis. Chicago Office, 215 Dearborn Street. 


UR HOME of San Francisco, California. Circu- 
O lation 27,000 (guaranteed). Frank C. Cooper & 
Co., Publishers. 


a esr AMERICAN HEARTHSTONE, 
Rockaway, N. J. 32 pages, 8xll, with cover. Rates 
Mailed in separate wrappers. 


10c. per line. 

ANTED. A proprietary article to handle by 

mail.and through agents; something that the 

resent owner is not working. Write to drawer 17, 
Dwight, Ill. 


ORLD’S FAIR OFFICE of Wisconsin Ag- 

riculturist and Texas Farmand Ranch, Room, 

1101, 215 Dearborn st., Chicago. Wm. D. Thompson 
Manager. Proved circulation, 65,000. Rates low. 


HE WAYSIDE GLEANINGS, Clinton- 
ville, Connecticut, gets there every month with 
50,000 copies for 250,000 readers, A paying paper or 
leading advertisers would not continue to use it. | 
Discount for time and 


Try it. Rates, 40 cents. 


space. 


VERY advertiser should have Charles’ Advertise- 
ment Record. It furnishes an accurate check, and 
detects errors, omissions, etc. Will pay for itself many 
times. Send for one to-day. Price, only $3, express pre- 
paid. Address The H. H. Charles Co., Quincy, Ill. 
ANTED. Young man with a general acquain- 
tance with the advertising public, and who is at 
present advertising manager of a leading Chicago 
weekly, desires a change. Would like engagement 
with weekly or daily in small city, Address CHICAGO, 
care Room 7, Eberly Block, Columbus, Ohio. 
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~ PROSPECT, OHIO, SEPTEMBER, 1893. 


THEY say that Harris, composer of 
** After the Ball,” will make over $100,- 
ooo out of the song. He publishes it 
himself and makes sixteen cents on 
every copy sold to the trade. The pub- 
lic does the advertising. 


SomME of our heavy advertisers who 
used their annual appropriations for 
World’s Fair advertising this year, in- 
stead of newspapers, find that they 
are coming out. the small end of the 
horn. 


THE fact that many widely adver- 
tised business concerns have failed re- 
cently seems to controyert the hack- 
neyed adage that only non-advertisers 
are liable to sheriff’s advertising. 


THE subscription price to this jour- 
nal is fifty cents per year. If you re- 
ceive this as a sample copy please con- 
ider it an invitation to become a sub- 
scriber. 
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A FEw hens and chickens ina barn- 
yard are but a commonplace matter, 
but when putin astore’s display win- 
dow make a big advertising attraction. 


THE new State law in New York for 
the suppression of circulation liars is 
proving a howling farce so far. 


SomE of the postoffice inspectors are 
more fittingly entitled to the name of 
persecutors than prosecutors. 


About Publications. 


The Florence Advertiser is no 


longer published. 

The Ageni’s Herald, of Philadelphia, 
is to be published in weekly form. 

The Union Gospel News, of Cleve- 
land, has over 150,000 paid subscribers, 

The Youth’s Leader has discontinued 
publication, and the subscription list is 
owned by Mr. A. D. Porter, of Hearth- 
stone. 

The Boston Post is comparatively | 
more prominent than it ever was 
before. 

It is claimed that Kate Field’s Wash- 
ington is quoted more widely than any 
other weekly. 

The Home Treasury, Augusta, is a 
new monthly which is making a bid 
for popular favor. 

Pettingill & Co. no longer control 
the advertising department of the 
Household, of Boston. 

The St. Louis Magazine is in its 
twenty-third year, and maintaius a cir- 
culation of about 25,000 per issue. 

The Mobile Register Co. has as- 
signed. The paper will continue pub- 
lication under direction of the assignee. 

The Boston 7elegram is a new eight 
page penny evening paper. It is attain- 
ing quite a circulation by sensation- 
alism., 

It is said that the right, title and 
good will of Mr. Bates’ Social Visitor, 
of Boston, can be bought for about 
$2,000. 

New England Farmer has a solid 


* 
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rural constituency in the east, and is 
said to be an excellent advertising 
medium. ; | 


American Agent will be found an 
excellent mail order advertising me- 
dium. The rates are low in proportion 
to the circulation. 


The circulation of American Tribune 
will be boomed on account of the hold- 
ing of the G. A. R. Convention at In- 
dianapolis this year. 


The Garland maintains a monthly 
circulation of 50,000 copies, and is well 
known as a very profitable medium for 
the mail order trade. 


Notwithstanding the condition of 
affairs in the trade, the three large Au- 
gusta publishing houses are each is- 
suing their million per month. 


The combined circulation of People’s 
flome Journal and Jilustrated Home 
Guest is guaranteed to exceed 600,000 
from September to December, inclusive. 


Although veterans are dying at an 
increased proportion every year, the 
National Tribune holds its own, and 
goes to over 100,000 subscribers per 
issue. : 


The publishers of Fireside Gem, of 
Waterville, Me., own a finely equipped 
printing plant, and are preparing to 
boom things the coming season under 
Mr. G. F. Terry’s direction. 


Every issue of American Nation, of 
Boston, goes to 75,000 homes, and the 
list will be shortly increased toa hun- 
dred thousand. The publishers are en- 
deavoring to secure an exceedingly 
strong paid subscription list by means 
of extensive advertising in other pub- 
lications. Circulation attained in this 
way cannot fail to be profitable to 
American Nation advertisers at forty 
cents a line. 


About Advertising People. 


ALDEN.—Mr. Frank Alden, of Cin- 
cinnati has been spending vacation at 
Boothbay, Me. 

Cox.—Formerly with Hartford 7imes, 
Mr. John EH. Cox is now on the ad- 
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vertising department of Bridgeport 
Standard. 


NILES.—The veteran Boston adver- 
tising agent, Mr. S. R. Niles, is not a 
well man by any means, being affected 
by Bright’s disease, 

OupIN.—Mr. J. H. Oudin, formerly 
with Baltimore American, has become @ 
general advertising agentin New York 
City. He will handle principally high 
class business. 

KRUGLER.—While spending vacation 
at Marblehead, Mass., recently, Mr. F, © 
M. Krugler, of J. Walter Thompson’s. 
Agency, received a bad wound on his 
forehead by a carriage accident, 


FENTON.—Mr. A. L. Fenton, formerly 


with Home Maker, Jenness. Miller 


Magazine, Housewife and other pa- 
pers, as advertising man, has aban- 
doned the field and is now engaged by 
Mr. A. E. Bowers for introducing the 
Novak electrical lamp. ‘ 


NuNN.—Mrs. E. Kimball Nunn, who 
conducts an advertising agency at 176 
Tremont St., Boston, is a bright lady 
and has met with considerable success. 
She is highly recommended by several 
prominent publishers. 


PORTER.—Mr. Adlai D. Porter, of 
New York, has been stopping with his. 
family at East Varsalboro, Me. He has. 
become so enamored with the locality 
that he is having a small steamer built. 
to ply the waters of a pond near by. 
Patrons of the Hearthstone are to be 
Mr. Porter’s guests during future sum- 
mers. This philanthropic idea of the 
generous publisher’s will no doubt 
prove very popular. 


Modern Methods 


The old saying to the effect that. 
there is many a truth spoken in jest is 
exemplified by the following from 
Puck: 


New Business Manager (discussing projects 
for putting Daily Relapse on its feet)—*‘In the 
first place .we wantto get out a paper twice 
the present size; then, reduce expenses by 
cutting telegraph down two-thirds, discharg- 
ing all but two or three of the reporters, 
an MORES 

anaging Editor—‘‘But what on earth wilt 
we fill the paper with?”’ 

New Business Manager—‘‘ Why, with cou- 
pons, of course!’”’ 
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GRAHAME’S BUDGET. - 


Notes on Bicycle Advertising 
—World’s Fair Exhib- 
its, Etc. 


Dr Samuel Ridgeway of liniment 
fame has of late been confined to his 
bed, and at last accounts was no better. 
His many friends are beginning to feel 
a good deal of uneasiness about him. 

One of the recent “humors of the 
trade’ that I have met with is the fol- 
lowing clause taken from the contract 
sent out by a certain advertising 
agency : 


‘Unless this advertisement brings in, as 
shown by record of orders kept by papers men- 
tioned in the orders, twenty-five percent. more 
in cash than the gross amount of this order, 
you are to accept twenty-five per cent. of the 
amount actually received by the advertiser in 
full settlement of this advertisement.’’ 


It is reported that Mr. H. C. Flood, 
Chicago representative of the Chautau- 
quian and son of its editor and pub- 
lisher, has largely overdrawn his ac- 
counts. If true, this is the second 
similar transaction with which he has 
been connected. 

Halligan’s /l’ustrated World’s Fair 
for July contains at least one instance 
where preferred position is of value to 
the advertiser. The Gibbs Imperial 
Plows have an one-eighth page an- 
nouncement of their merits consisting 
of a picture of a farmer telling an agent 
that “The Imperial Plow is the best in 
the world and you knowit.” Just below 
this is asimilar advertisement in point 
of size, style, and picture. Here, how- 
ever, the old farmer is saying: “I give 
it up! Yes, sir, I was mistaken, and I 
know it now. ‘Tis the Princess Plow 
that is the best on earth, sorry now I 
did not take your advice and buy one. 

Modern America has metamorphosed 
the old saying into ‘All things come 
to them what advertise.” One of the 
curious wants for the relief of whicha 
Pittsburg paper was appealed through, 
tead as follows: ‘Professional rat 
catcher wanted at once at e” 

Probably the greatest amount of ad- 
-vertising and industrial news at present 
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could be classified under the head of 
“Business Difficulties,” although the ” 
small proportion of bankrupt firms 
who are general advertisers is gratify- 
ingly small. | 

Among the prominent advertisers 
who have recently felt the general 
stringency is the Erie R. R., a short 
time ago placed in the hands of a re- 
ceiver to prevent a forced sale at a sac- 
rifice. It is probable that they will 
have no difficulty in settling up mat- 
ters satisfactorially, their capital being 
tied up rather than exhausted. 

Imitation, at least similarity, is ram- 
pant onall sides. The architectural ad- 
vertisements of the Jos. Dixon Cru- 
cible Co. headed ‘‘ Do you draw plans?” 
certainly 'an old familiar ring that 
takes one back into the shadowy past 
when the Plymouth Rock Pants Co. 
were among the leading advertisers. 

The Overman Wheel Co. have rather 
a bright page in August Good Roads. 
It reads: “Every agent admits that, 
with the exception .of the bicycle he 
sells, Victor Bicycles are best. Such 
straws show conclusively the way the 
wind blows.” In the same magazine 
the Pope Manufacturing Co., place in 
“deadly parallel” the Draisine Bicycle, 
1816 “‘one of the first and worst bicy- 
cles,” and the ‘‘Columbia Bicycle 1893. 
The latest and best bicycle.’ Not a bad 
idea either. 


A good example of adapting the ad- 
vertisements to the magazine is the an- 
nounecement of Vanden, Houten & Co., 
which reads; “We print Good Roads 
and everything else that is good.” 

There may be a good deal in a firm 
Oakley & Keating utilize 
their initials in announcing their O. K. 
machinery. 


“Sun dials calculated and drawings 
furnished,” is a business enterprise 
somewhat uncommon. 

Among the notable features in sign 
advertising at the Columbian Exposit- 
ion is the card over the Naval Obser- 
vatory; “Sun Spots Now on View.” 

One somewhat puzzling matter to the 
uninitiated is the presence of adver- 
tisements in the Florida building and 


THE ADVERTISERS’ GAZETTE. 


their absence elsewhere. The fact of 
the matter is that the exception is not 
a State building but erected by private 
enterprise in place of the building 
Florida did not see fit to build. 

The Coldwell Lawn Mower Co., New- 
burg, N. Y., had a unique display in the 
mechanical line in the form of a little 
girl mowing a velvet lawn, The design 
was well rendered and lifelike. 

The Planet Jr. Co, had a rather strik- 
ing display in the form of a large globe 
around the equator of which the Planet 
Jr. implements moved. 

The Babbit Soap Co., showed a long 
bridge on which were various trains 
and electric cars all made of soap. 

The Oil Well Supply Co., quite gen- 
eral advertisers, have a derrick and 
complete rig for drilling a 3,000 foot 
well. 


As previously promised, the Century 
Co. unveil considerable of their private 
property for the entertainment of the 
public. A sheet of copy for the mag- 
azine is followed by the type form, 
proof, electrotype, and printed page, 
while the illustration department ‘is 
handled with like detail, The various 
processes connected with the Century 
Dictionary are given in a similar man- 
ner. Various valuable manuscripts, 
etc., are shown; among the number 
George Kennan’s famous articles on 
the Russians, a part of which the po- 
lice of that country made illegible. 

One of the most interesting displays 
to the publisher or advertiser is the 
printing and typedisplay. The growth 
of the type is well illustrated, the old 
hand mould being first shown, to be 
followed in succession by the rotary 
hand machine of 1840, the steam power 
method of 1870, and finally the 1893 
type-perfecting machine, capable of 
turning out the finished article at the 
rate of 180 per minute. The growth of 
other printers machinery is shown in 
historic detail also. The press itself 
has a conspicuous place, the first model 
being made in 1742 and the last a mod- 
.ern giant such as issue 40,000 eight, ten, 
or twelve-page papers complete per 
hour. Several Chicago dailies, the 
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Daily Columbian, and several special 
presses, show the modern type in oper- 
ation; among the last a lithographic 
press turning out pictures of the Ex- 
position grounds in colors. Type-set- 
ting machines of at least four different 
patterns are also shown, the compo- 
sition of the Datly Columbian being 
done on one of them. 


Other prominent advertisers of past 
or present fame are the Singer Sewing 
Machine Co., Armour & Co., Babcock & 
Wilcox, Washburn, Crosby & Co., South 
Dakota Millers’ Association, and the 
Imperial Mills. The latter has a novel 
display in the shape of an old flour 
mill built at Reading, Pa., 150 years ago 
with a capacity of three or four barrels 
per day, within which is a model of the 
great Imperial Mills with their 6,000 
barrel capacity... The old mill is still in 
operation, by the way. The South Da- 
kota concern represents the 1492 mill 
and the present structure by models 
built of sacks of flour. The Washburn, 
Crosby Co. give a model of their 10,500 
barrels plant and represent the daily 
output by a pile of 10,500 miniature 
barrels arranged in the shape of a large 
barrel. Armour & Co., in their four 
show cases, manage *to display about 
everything from glue to soup, includ- 
ing ham, sausages, beef extract, etc. 
The great Babcock & Wilcox display is 
in the immense steam plant that sup- 
plies the Exposition with power. Here 
ten boilers of this type and with a 3,000 
horse power capacity represent the com- 
pany and form the best kind of an ad- 
vertisement. 


Speaking of advertised steam goods, 
the Jenkins Bros., N. Y., well known as 
pretty general advertisers of their valves 
and packing, have just perfected a 
new rubber compound adapted to high 
temperatures. The matter may be of 
interest to the publishers and solicitor. 

A German soap maker has adopted a 
new process to make the name of the 
maker appear on the cake of soap until 
the last is used. A depression is made 
on one side half the thickness of the 
cake, a slip of paper with the name is 
inserted, and the depression filled up 
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with a transparent soap. Thus _. no 
special dies are needed for the various 
brands made at one factory. 

I recently picked up a daily paper 
and in glancing over the classified 
“ wants” found at least two-thirds of 
them to be the advertisement of acertain 
soap firm. It seems to meif this is con- 
tinued the value of the classification 
will be pretty much destroyed and the 
value of the “want” advertising pro- 
portionately decreased. Besides, it 
seems to me that all of the objections 
raised against blind advertising are 
legitimate here. 

WILDER GRAHAME. 


The American Nation, 
75,000 Each Issue, Monthly, 


Goes to the homes. Circulation Absolutely 
Proven by Postal Receipts and Affidavits. 


VIOLA Hi. RAE, Publisher. 


ll Provinee Court. BOSTON, MASS. 
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Although there has been a wave of general 
financial depression floating over the country, 
it has affected the farmers little, ifatall. They 
have paid off their mortgages; the general 
wheat, oats and hay crops are excellent; corn 
crop most promising. If more than 50 cents a 
bushel can’t be had for wheat by taking it to 
market, conditions are such that by feeding it 
to hogs, from 75 cents to $1.00 a bushel can be 
realized. Farmers were never feeling better 
and it is their time to laugh. If you have 
wares to sell to the industrious, prosperous 

.and progressive farmers, have no hesitancy in 
announcing them. The AGRICULTURAL 
EPITOMIST with its average circulation of 
125,000 copies, which are mailed monthly, as 
will be proved by P. O. receipts, will give you 
most excellent service. No edition will be less 
than 100,000 copies guaranteed. It has paid 
others and wi bn Ba ae a | space 
for sale by EPITOMIST PUB. CO., Indian- 
apolis, Ind., or responsible advertising agents. 
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B. L. CRANS, 
Newspaper 
Advertising. 


No. 10 Spruce St., New York. 
Room No. 4 Rowell Building. 


Advertisements inserted in all publications in the 
United States and Canada. Attractive Advertisements 
Prepared from Type and Original designs. 


Dodd's ase Wsstngen Svea BOSLON, 
Send for Estimate. 


RELIABLE DEALING. CAREFUL SERVICE. 


s™ LOW ESTIMATES. -23 


MENTION THIS PAPER 
WHEN YOU WRITE. 


o, For holding Papers. Letter 
~9 Files, Letter Booka, Circulars 
Printed Matter, Anything, 
C.ean, Light, Strong, Hand- 
some, Portable. In use all 
over United States. Send for 
24 Catalugue aud testimonials, 


POPE RACK COMPANY 
ST.LOUIS, MOQ. 


Woman’s 
Illustrated 
World. 


A bright chatty and newsy illustrated paper, 
published for and in the interest of woman ev- 
erywhere. Every week its columns are filled 
to overflowing with 


Fashions and Descriptions, Literature, 
Home Decorations, Science, Art, 
Practical Hints on House- 


keeping, etc, 
SERIALS BY PROMINENT AUTHORS. 


Short and interesting stories for old and 
young, by well-known contributors; and, in 
fact, everything that makes a household paper 
desirable. At all times the paper is pure and 
wholesome, and always a welcome guest. 


Subscription per year, . 4 ee” 
Advertising rates (per agate line), - .30 


WOMAN'S ILLUSTRATED WORLD. 


220 WILLIAM 8T., NEW YORK, 
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TO REACH THE HOMES 


——USE— 


Womankind, 


SPRINGFIELD, OHIO. 


_ CONSOLIDATION OF 


“Woman’s News, © Woman and Home, 


INDIANAPOLIS, IND. New YORK City. 


Guaranteed Circulation Per Issue 


20,000 COPIES! 


WOMANKIND should be on every list where 
publications for women and the home are used. 
It has met with an unusual degree of popular 
favor 


National Circulation, reaching every State 
and Territory and the best portions of Canada. 


Advertising rates are to be advanced. Make 
contracts now. 


Address, 


The Hosterman Publishing Company. 


PUBLISHERS, 
SPRINGFIELD, OMIO. 


TWENTY-SIXTH YEAR. 1893. 


1867. 


The Advance 


is the Congregational weekly of 
the Interior and West. Its sub- 
scription list shows a_ steady 
growth of 10 per cent. per an- 
num. Advertisers who have 
‘tried it say THE ADVANCE is 
one of the best paying mediums 
in the United States. 


Trial orders solicited. 


THE ADVANCE, 
125 Franklin St., 
CHICAGO, ILL. 


Rates on application. 


I4I 


HE 


People's Home Journal 


IS ONE OF THE FEW PAPERS THAT 


Never Fails to pay Advertisers, 


Its Guaranteed Average Circulation 
FOR 1893 wit 


EXCEED 300,000 COPIES 


EVERY ISSUE. 


\ 


Rates: $1.25 ner Agate Line per time, less dis- 
counts of 5 per cent. on three months; 10 per 
cent. on six months, and 15 per cent. on yearly 
contracts. 

Goes to press on the 15th of each month pre- 
ceding date of issue. sample copy free. 


F. M. LUPTON, Publisher, 


106 and 108 Reade St., NEW YORK, 


Our Circulation in Ohio, 


There are 88 counties in Ohio, and 
this month having had occasion to go 
over a portion of our subscription list 
in detail, the fact is developed that in 
44 countjes in Ohio (one-half the state) 
we have 14,949 actual paid-in-advance 
yearly subscribers, or an average of 340 
subscribers in each county. 

Twenty-five counties show an average 
of 440 per county at a total of 880 post 
offices, an average of 12% per office. Of 
these Starke is highest with 944 sub- 
scribers at 43 offices, and Ross with 264 
subscribers at 28 offices is lowest. 

It will be seen that we cover the Buck- 
eye State pretty thoroughly, when we 
give as fair examples of the outlying 
districts—Ashtabula county in the ex- 
treme northeastern portion of the State 
with 200 subscribers at 43 different post 
offices, Washington connty in the south- 
ern part with 244 subscribers at 50 
post offices, and Allen county, near the 
Indiana line with 424 subscribers at its 
23 post offices.—The National Stock- 
man and Farmer, Pittsburgh, Pa. 
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GRICULTURAL . ae 
DVERTISING@ AYS 
* ASSOCIATE UL! LIST x 
WEEKL 
Kansas Farmer........... “Toveka, Kas, 
Nebraska Farmer........ Lincoln, Neb. 


Iowa Homestead.. »- Des Moines, Iowa. 
Field and Farm......... Denver, Colo. 
Farmers’ Home......... “Dayton. Ohio. 
Stock Grower & Far., Las Vegas, N. M. 
ky. Mt. Husbandman, W § S., Mont, 
Fioard'a Dairyman, Ft. Atkinson, Wis, 
Fm ap cm eet 


Dakota Farmer........... 
N. W. Far. & Decsdic, "BE, Paul, a en 
Western 3 faatalen ene aT SS ..Moline, Il 


Home, Fiela 4 &  Fovunh, “Guthrie, oO. T 
STAR OF * THE EAST 


National Stockman = Farmer, 
Pittsburgh, 


Write for estimate on your at to 


FRANK B. WHITE, Manacer, 
649-651 THe Rookery. CHICAGO, ILL. 


J.C. BUSH, Eastern Representative, 
TIMES BUILDING, NEW YORK, Ne 


The Leaders of the Great West and 
Star of the East Pay Best. 


Ne : 
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‘Stands 


We want to supply you. We know you will be S 
; pleased with the ‘‘ Yale’’ automatic inkstand, be- 
cause it saves ink, is always ready for use, renders 
evaporation impossible, keeps the ink perpetually 
fresh and pure, prevents annoying blots on your 
books, and is an ornament toadesk. Every stand 
is guaranteed and we gladly refund money for an 
unsatisfactory one. 


A MAN OF EXPERIENCE SPEAKS. 
Srats oF Iowa, SECRETARY’S OFFICE. 
Drs Mornss, Ia., July 31, 1893. 

l desire to say that among the many inkstands” 
that I have handled through the ey ae depart- 
ment of this State, Iso far have failed to find any? 
so complete and simple as the *‘ Yale.’’ Itis a, 


rst A, 8. CARPER, 


a> 


Custodian Supply Department 


Price, at stationers, or by mail toany ad- 
dress, $1.25. Red tubes (for red ink) fur- 

é nished if preferred. Special prices in 
large quantities. 


@ The Burt Mf’g Co., Akron, O. 


JOURNALS 


See 


Covers Advertisers: and Publishers from Mexico to 


Canada. 


It contains valuable and interesting reading matter 


on both advertising and journalism. 


Send for Sample Copy. 


Weekly Journalist Co., 


84 Summer Street, 


BOSTON, MASS. 
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All the world loves comfort. 


MFORT 


Published monthly, at Augusta, Maine. 
Largest sworn circulation tn America. 
Over Twelve Hundred Thousand every tssue. 


WEY P 


It is the most entertaining, most interesting, most original, and lowest priced publication 


| Only 25 Cents a Year! 


Original Copyrighted Features: 


Nutshell Prize Story Club, Prize Puzzle Club, Busy Bee Prize Budget, Sunshine Circle, 
Aunt Minerva Prize Chats, Children’s Circle. Comfort’s Dressmaking 
Department, Kitchen Chats, Kinsabby Comicalities. 


The Key to 1.220,000 Homes! 


we Space of responsible agents or of us direct. THE GANNETT & MORSE CONCERN, Publishers, Augusta, 
Maine. Boston Office, 228 Devonshire St. New York Office, Tribune Building; Henry Bright, Representative. 


20,000,000 READERS! 


not “« Circulation.” but 


~on—_TEG E AID EES. —s 


This is a conservative estimate of what a “hearing” you 


can get in a display on 


THE WORLD’S FAIR BULLETINS 


during the Columbian Exposition. 


You're not attending to business (as a general advertiser) 2f you 
fail to look wnto thts matter. 
Now’s the time to secure space. Correspondence solicited. 


The R. J. GUNNING CO., 


Display Advertisers, 
Gunning Bldg.,. CHICAGO. 
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Advertising Rates. 
In Effect June 15, 1893. 


The American Agent, 


Published Monthly by T. D. CAMPBELL, 
BOYLESTON, IND. 


CIRCULATION See V sa 


GO,0O0O20 _ 


COPIES yd eae —- ISSU=. 


Si RS Sn 


If a less number is mailed, a discount in exact proportion will be 
made on all bills. 


Advertising Rates: 


Display, per Agate Line, each insertion, . . . gocts. 
a 


Reading Notices, set in brevier in body of paper, 
among reading matter, Socts, per line. Will be- 
set in other type if desired, and charged at 
5octs. per agate line for space occupied. Under 
head of “Business Notices,” set in nonpareil, 
5octs. per line. 
0 


Discounts: 
For Time—2zo per cent. for yearly orders. 


For Space— §5§ per cent. for order of 200 lines, 
To cc a9 ce c¢ 66 500 ¢ 


IT “6 a3 ce is ¢ oO is 
5 c¢ ¢¢ ¢ c¢ ¢ 75 cc 
ZO IOoo 


Space to be used within one year. 
Advertisers may use etther scale of discounts, but not both. 


Cuts and Electrotypes should be on solid metal base. Cellu-_ 
loid cuts cannot be used. 

Changes in copy or cancellation of orders must reach this office 
by the 7th of the month previous to date of paper. New adver- 
tisements can be inserted if received by the 10th. 


Send orders to your Advertising Agent, or address, 
R. TL. WATKINS, 
Manager Advertising mo | 


PROSPECT, OHIO. 
Te Se og oR | 


A 


AS res may 
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‘REMOVAL NOTICE! 


OFFICES REMOVED 


From Prospect to Columbus, 0. 
IF YOU WANT TO 
Advertise in Newspapers 
or Magazines, 
AL.WA he ADDRESS : ; 
R. L. WAT KINS, 
Newspaper Advertising Bureau, 


- 208215 SOUTH HIGH STREET, 


COLUMBUS, OHIO. 
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